Mahindra Agri Inaugurates its First Saboro Lounge in Mumbai

14 September, 2016, Mumbai

The Hindu Business Line

Mahindra Group whipsup a
‘healthy’ mix with Saboro Lounge

To sell cold pressed juices and salads through
its fruit and dairy brand Saboro
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The Si7sbidlon  Mahindra
G has decided 1o enter the
‘healthy” AR segmend with cold
peessed juices, smoothies and
salaals unider the brandname of
I eaistingg fruins amd dairy
beard - SabsoroTasty inSpanish |

The First Sabevo ‘Lounge’ was
lauirschid in South Mumbal re
tendly with moee slalis] to comie
ugrin e City in places like the T2
anrport amd Bandra Kl Com
e in e Comingg mosths

Thaoizgh s subsidiary - b
hindra Agri  Solutions, che
group's loray into food el s
beingg booked upon as & brand
Ui bk e marketing excrciae
for the Saboro bramd of i
sch 2 applis and grapes, ahich
will also gt sold themegh chee
AR it et

Ashaok Sharma, MO & CI, b
hinadra Agn Salutions, told Sl
nessd e, Wi willl be imvestingal
most T3 Cooee imo thi mea

Ashsok Shaama, MD & CEQ,
Makenadra Agri solutiony

fone-fve voary ©o build the O5R
Busdrias and thére woudd be Sve
sooees umder Saborn Loorge this
year. D eniry inio the SR sny
ment isexpecied o have 4 rab olf
o v fridt brand of Saboro

sinoe brand building is o diffecal
enincise i the unorgenisd
frumis categimy.”

Buaskiess model

With plans of having nearly 4o
Somes mniler Saboro Lotinge, iis
business el will a5 b diri-
vim through sabscripiin neee
mises and a home ditiviay modd
1o email supply of cold preed
juices mnd s leds s ihe costom
er's dooraep.

“We want bo targét baahh con
sCious Custoaners through our
sibscripion moded, which will
b rin &8 an app in funee a5
e i 2 mend for hetaluhyy snacks
in the Indan marker, adied
Sharma.

Kewping its QSR ottlers small
Between 300 s i and 700 5 I,
Sabor Lopege woulld engage in
revenie  share  amangrmenis
with the bindownery i expen
s red estate markets ke
touih Mumbal, where it ha
Laninched ity firsk ouilets in the
residengial amd office hueh ai
Chauirchgate.

Hevides with @ hackground in
prape exports amdl fruin cultive

thom, Mahindra Agn Sobutions
willld b tapping inho these ad-
vanlages as it enlers the Compied:
e (SR cxtegrry.

“We alsiaiby have contral deer
the supiply chaim sinie we have a
network of 1,000 farmers, apart
Irimm ousr Dawm BO4D acres foe Cult)-
watson of fral . Consestent quali
Iy i going, 1o be the ley differen-
hator for the Sshoeo brand of
Iy, which we are slready sell-
ing ia Mumbai and Delhi, and
werihd allss gt sold through the
Sabsord Liungee,” b adided

The Sabore brand of fruits
lunched sboar v years ago
currently has apples. Baranas
e dlaairy i 08 oriodio *Sabaonn
15 expwtedd i have & tuirmdwver of
tsocroesin the next three years.
The creation of Use (SR brand
unider Saborn will help build the
brand and make it ibe rgest
fmait brangd im the coumry” add
el Sharmu

Mabimfrs  Agri  Sohtions,
which alw inclisdes oiher bay
s wach as agri chomcals, ml
ible ouls, dairy, apart from froits,
15 Grgering & rernser of 5,000
crome s vear
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Mahindra Agri Solutions to open
40 Saboro Loungesin 3-4 years
Mahindra Agrl Solutlons (MASL), the fully-

owned subsidlary of Mahindra & Mahindra, Is
planning to open 40 frult outlets branded as
“Saboro Lounges” over the next 3-4 years.
“Saboro Lounge Is a manifestation of our

commitment towards providing high-quality,
healthy food to Indian consumers, while

ensurng it satisfies thelr taste needs. And

Tt

what's more Is customers can also avall the
high quallty premium Saboro frults at the
Saboro Lounge. We Inaugurated our first
Saboro Lounge In Mumbal, we are planning to
open three this year, two In Mumbal and one In
Indore,” MASL MD and CEOQ Ashok Sharma said.
The company has set a target of opening 40
Saboro Lounge In next 3-4 years, which will be
mix of both MASL-owned and franchised.
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Business Standard

MahindraAgrito
expandinto
juices, smoothies
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S " MASLis cumently s2liing
Mahindra Agri Solutions Lid  Saboro brand apples and
(MASLY, a fully owned sub-  grapesthrough franchise
sidiary of automaobile major — Siofesaross major dties
Mahindra & Mahindra, ison  3nd alo exposts to
Friday launching the Saboro  Europe and other
Lounge range of hand-crafted | countries

juices, smoothies, salads, and

refreshments made from farm-

fresh ingredients, it says.

This is forward integration, 35 it procures apples, grapes and
bananas from farmers. It provides end-to-end solutions to farm-
ers, from guidance over quality of soil, seeds and sowing time of
crops to sprinkiing of funglcides, herhicides and harvesting.
After prociring. it savs it sharesthe profit with growers.

“So, backward linkages of fruits and other requirement of
the raw materials for Saborn Lounge are complete,” said a sen-
ior official. MASL is inagurating its fivss store on Friday near
Mantralaya in South Mumbai, to be expandied later seross the
city. The expansion bevond thi city would depend upon the
success, the offical sald,

MASL iscurrently selling Saboro brand apples and grapes
through franchise stores acros major cities and also expors
to'Burope and other countries. Early this vear, the company
entered into retailing of Saborobrand milk in Indore, with the
aim o expand into derivatives of milk such as cheese, ice-
CROATS, BTC.

Started five years before, this agr vertieal of Makhindea has
grown 12-fold in turnever for all businesses under it With
1900 crofe birsiness in 2015-16, the company plans to treble its
turnover further in three years, MASL also sells the NuPro
brand of pulses.

Saboro Lounge Food Review by Mint Lounge

Mumbai’s three new health cales

The Hindu

Mahindra forays
into fruits, juices

Sreciar CORRESPONDENT

MUMBAL Mahindra Agri Solu-
tions Ltd, a 100 per cent
subsidiary of Mahindra &
Mahindra Ltd, has forayed
into fresh fruits and juicesre-
tailing business under the
Saboro brand to tap demand
for high quality fooditems by
the  health conscious
individuals.

The company unveiled its
first Saboro Lounge at
Churchgate in Mumbai to
serve fresh food made out of
fruits, vegetables and dairy-
based products. Addition-
ally, Saboro fresh fruits will
also be available for retail at
the outlet. The outlet serves
cold pressed juices, smooth-
ies, salads, refreshments, and
desserts. The targeted cus-
tomersinclude office execut-
ives, health conscious
couples and students. The
price range starts from
Rs.129 for a regular glass of
juice to Rs.349 for a large
plate of salad.




Saboro Lounge Review by
LuckyLadyblossom’s Blog
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First Saboro Lounge by Mahindra
in Mumbai
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